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Communication Channels

• Digital Outreach
• Print Materials
• In-person Outreach 

2



Digital Materials

• Website 
• Central location for all Committee materials
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Digital Materials
• Social Media 

• Facebook (5,047 followers)
• Instagram (1,611 followers)
• Twitter (728 followers) 

• Paid ads for greater reach, cannot target just customers 
• For example, Parks Masterplan paid outreach $35 for 7 days, reached 3,663 

accounts had 65 link clicks 

• Digital Newsletter
• Chamber Newsletter & DDBA Listserv 
• Slideshow before Movies in Park & other events
• Short videos explaining system/key points (cost associated) 

8



Print Materials

• Bill Insert 
• Cost Estimate: 

• 1/3 page color to 3,600 customers: $401.72 
• 1/3 page color to 3,600 customers on cardstock: $964.17

• Flyers
• City Hall, SMUC, Tennis Courts, Chamber, DDBA

• Mailed post cards
• Approx. $2,300 for printing and mailing a 5.5”x 8.5” postcard

9All costs are estimates and subject to change due to inflation and the number of water accounts. 



Branding Water Outreach

• Use QR Code that leads to website
• Consistent branding colors and designs throughout digital and 

print 
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In-person Outreach 

• Community Presentations by Committee to service groups
• Updates at DDBA & Chamber Meetings 
• Information at City Events (example: Fire Dept. Open House) 
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Questions? 

Madeline Graf, Public Information Officer
(707) 678-7000 x1125
mgraf@cityofdixon.us
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